FAIR Maturity Matrix

Pistola o |
Alliance  Why a FAIR organisational maturity model?

Organizations are at different stages in implementing FAIR data principles. FAIR data metrics exist but are not sufficient.
Benchmarking across organizations is very hard. Organizations spend time clarifying situations, defining possible actions for
desired outcomes, and road mapping. How to assess, qualify, and manage progress towards FAIR implementation?

Intended use

Contact details The FAIR Maturity Matrix is a descriptive (self-)assessment instrument for Leadership and Communities of FAIR data
giovanni.nisato@pistoiaalliance.org practitioners evolving in the life-sciences. It provides a frame for actionable conversations, aligning stakeholders towards
shared FAIR implementation goals. It is not a prescriptive model: each organization and their journey are unique. “More FAIR”
is not a goal per se and should align with organizational and business goals.
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Getting involved

Feel free to use the model and to cite it ( http://fairmm.pistoiaalliance.org/is CC BY 4.0). To get involved,
provide feedback or co-create the next version, feel free to write us at fair-maturity-

ReSOU rces matrix@pistoiaalliance.org

Since its inception in 2018, the FAIR

implementation project created among

others

fairtoolkit.pistoiaalliance.org : resources

o Pistoia Alliance: Lowering barriers to R&D innovation
and uses cases of FAIR in life-sciences
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alr: Clln.pIS 0|.aa |ancg.lorg . aaocumen profit alliance of life science equals on open projects that
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